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ABOUT ME

M
y name is Cristian Saldivar, and I am a graduate 
of the University of the Incarnate Word in San 
Antonio, Texas. I received my Bachelor of Arts 
in Communication Arts with a concentration in 

Convergent Media and a Minor in Marketing in De-
cember of 2018. 

I want to pursue a career in marketing, where I can 
work as a creative director for multiple clients/cam-
paigns. I have experience in social media and mar-
keting campaign strategizing, as well as assisting in 
projects that required marketing 
materials. My skills include, video shooting and edit-
ing, audio recording and editing, creative designing 
and management in Adobe InDesign, along with expe-
rience in other software as well. 

I am a strong minded, creative, and motivated indi-
vidual. I have great organizational skills that allow me 
to complete tasks in a timely manner, and to the best 
of my abilities. Being a perfectionist, everything that I 
put out that has my name on it, has been through nu-
merous quality checks by myself, and has been revised 
and edited to be the best product that I can produce.



marketing

M
arketing has always been 
a passion of mine. I have 
always been fascinated 
by the idea of taking a 

brand, service, product, or idea, 
and giving it a look—a design 
of promotion that is specific 
to that thing. Personally, my 
interests in marketing stems 
from seeing musical artists and 
movies be marketed in different 
and innovative ways. Specifi-
cally, in the age of social media, 
seeing brands and people mar-
ket themselves is fascinating. 
Guerilla marketing and surprise 
marketing are two marketing 
strategies that have definitely 
garnered my attention. An ex-
ample would be the marketing 
approach took when promot-
ing her album Lemonade. She 
dropped an ambiguous trailer 
for her album, performed at the 
Super Bowl Halftime show, and 
then dropped a trailer for her 
tour. Everything was well exe-
cuted, and it was all by surprise 
and with no warning. However, 
understanding that not every-
one is Beyoncé  and not every 
company can market themselves 
similarly, is where I see a gap in 
which I can be innovative and 
help a person, brand, service, 
product or idea. 

Taking ordinary ideas, market-
ing and flipping them on their 
heads, is what I think every 

company should strive for when 
marketing/promoting them-
selves.

When I first enter the market-
ing field and begin my career, I 
would like to work for a smaller 
firm, so that I can get my expe-
rience in marketing, but also in 
smaller settings, it allows for me 
to learn more skills in different 
areas. Following that, I would 
like to move to a bigger firm and 
become a marketing director or 
a creative director for a brand.

 Eventually the big goal is to 
own my own Marketing and 
Branding firm.  However, I do 
not just want my company to 
stop there. Instead, I would like 
to make a bigger umbrella-term 
name for my business and ven-
ture into different media and 
non-media avenues. I have to 
many creative things that I want 
to pursue, to just let a marketing 
firm be my final stop in attempt 
to reach my full potential.

Another marketing avenue I 
would love to explore is mar-
keting for a musical artist. Like 
mentioned earlier, I think that 
it would be very interesting to 
help a musical artist market 
themselves as a brand, be the 
marketing/creative director 
for an album rollout, or mar-
ket their tour/merchandise. 

In today’s fast-moving media 
landscape, and with social me-
dia playing a huge role in how 
an artist markets themselves, 
I think that it is important to 
continue to strive for innova-
tion. Being the creative director 
for an artist, and also creating 
an overall look for a particular 
album/era sounds like it’s in my 
alley.

I never want to feel creative-
ly stuck.  I think being able to 
expand myself and abilities via 
different jobs at different size 
corporations, or allowing my 
own future business to expand 
past marketing and branding is 
a way to always have myself feel 
liberated creatively. I know that 
I am capable of creating great 
designs and marketing cam-
paigns in the future, and I can-
not wait to help other people in 
their creative processes as well. 
Marketing is definitely my call-
ing and exploring my creativity 
through this career will be the 
perfect outlet for allowing me to 
never minimize myself and what 
I want to do. 







Logo redesign

Social media marketing
website renovation

video marketing

branding services
marketng strategizing

After graduation I want to start my own 
Marketing/Branding business. This pre-
vious semester here at the University of 
the Incarnate Word, I decided that I was 

going to start the foundation for creating, and 
eventually launching, this business. I came 
up with the name for my proposed business, 
which is 16 Marketing & Branding. This 
business will assist companies in creating a 
branding and marketing strategy to help them 
succeed. We will offer services that include, 
but are not limited to, marketing strategizing, 
branding services, social media marketing, 
video marketing, logo redesign, website ren-
ovation and creation, and community out-
reach/event planning. 

Strong branding is very important in today’s 
landscape of marketing, now that social me-
dia is such a huge driving force. It will focus 
on marketing for an organization, along with 
branding/creative direction services. I believe 
that the key to a company’s success, is to have 
a great marketing and promotion strategy, 

along with having a strong brand to base all 
of that off of. 

When I launch this business, I want to focus 
on local companies and organizations here in 
San Antonio. Once I have established myself 
in the San Antonio market, and hopefully 
have  staff, I want to launch my company in 
even larger markets across Texas. The end 
goal is to be available for marketing and 
branding services all across the United States, 
and eventually globally. 

16 Marketing & Branding is going to be the 
start for everything. My passion is market-
ing, and creating materials for a marketing 
campaign, along with marketing strategizing. 
This business is going to have its core focus, 
but I can see it expanding into many different 
avenues of business. 





Photography
P

hotography has always been something I would like to pursue. I love 
being able to take a picture and then editing it to make it exactly how you 
envisioned it. Taking photos is an art. I believe that you can take a great 
photo with any camera. However, I also believe having the skills to use a 

proper camera is a must. I work with DSLRs mostly, but many of my photos 
are also taken on my phone. After I take a photo, I usually go in an edit them, 
so that they can have the coloring that pleases me, and I can also enhance the 
beauty of a photo. I have recently realized I am more into taking landscape 
photos, rather than portraits where I focus on a single subject. I think that na-
ture has such a beauty that cannot be replicated. My photos are taken in the 
spur of the moment, and that is where my best photos originate from.
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peaking things into existence is something I practice for everything 
that I really want in life. I believe that if you really want something, 
you have to materialize it first—take it from your thoughts and let it 
out into the universe. I think that is when it becomes real, when you 

can speak it out loud, and make yourself believe that it is possible. 

My biggest goal is to have my own company. I want this company to 
focus on marketing and branding to begin with, but I know that one day 
I would love for it to expand across different media avenues. I formulated 
this idea for my company in a class, and I plan to see it through. I am not 
sure when I would like to launch the company, but I know I want a little 
more experience in marketing and branding, and being able to handle dif-
ferent clients. This company is going to be like a child to me, so I cannot 
wait to nurture it and create my own legacy with it.

Another dream of mine is to open community centers across the world 
for impoverished youth that want to pursue careers in the arts. There is 
a large disparity in access to different technologies that allow a child to 
be creative, and it is all based on income and race. I think by allowing 
children that cannot afford these technologies and software the access to 
them, will allow for more representation in different fields of art, scienc-
es, and business. We need to break down the wall blocking children from 
reaching their full potential based on how much their family can afford to 
give them. I plan to level the playing field.

Lastly, my final goal is to be happy. No matter where life takes me and my 
career, I want to be happy with the choices that I have made and the life 
that I have been given. I want to be a positive light in peoples’ lives and I 
believe that starts with me optimizing my happiness, and moving in pos-
itivity. I plan on changing the world, and I cannot wait to make a differ-
ence. I will lead my life in the best way I can. If I remain positive, patient 
and persistent, I will make progress in any facet of my life. Happiness and 
love is all I need.





Cristian Saldivar
cristian.saldivar1@gmail.com

(210) 577-3931
San Antonio, TX


